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整体格局；第二部分简要介绍了 VOUGE 杂志的百年历史，对 VOGUE 在中国时尚界
扮演的角色及其发展前景进行了探讨，并利用市场营销的相关理论，重点研究


























In August 2005, VOGUE—the most distinguished fashion magazine known to 
the world—published its first issue on China mainland. This thesis takes this 
high-class fashion magazine as its research object. Based on case text analysis and 
literature review, the thesis studies the marketing strategy and text characteristics of 
VOGUE. 
The main content includes three parts. The first part briefly sums up the 
development history of fashion magazine industry in China, and the general market 
situation. The second part introduces the brief history of VOGUE, probes into the role 
played by VOGUE in China’s fashion circles and its prospect, and focuses on its 
operation in light of marketing theories. The third part analyzes the text contents of 
VOGUE, which and the second part together, are the major parts of this paper, 
studying the VOGUE’S successful experiences. As an example of successful fashion 
magazine, VOGUE’S creative measures, strategic foresight and counter-traditional 
vision are worth studying and borrowing. 
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第一章  绪 论 
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第一章  绪 论 






了 20 年有余。现在看来，成效还是相当显著的。 
面对这样一个极具成长潜力的市场，全球最领先时尚杂志的 VOGUE，在全球
闻名的国际杂志出版集团康泰纳仕公司与中国历史悠久的人民画报社联手下，以
合作出版的方式，经由国家出版总署的批准，于 2005 年 8 月 15 日在中国市场强
































第二节  研究目的与方法 
一、研究目的 
本文研究的目的包括两个方面： 












































对 VOGUE 进行内容分析，具体来说，通过对 VOGUE 中文版自 2005 年 9 月创
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第一节  与 VOGUE 相关的文献 
通过检索，中英文硕士论文库中，尚未出现直接以 VOGUE 为研究对象、以
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自己的形象出现差池，必须小心翼翼。像 VOGUE 这样安全的时尚媒体，而且可以
















VOGUE 的高端定位： “A magazine that defines fashion-then pushes it to the limits. 
Readers know VOGUE as the first and final word on fashion, beauty and 
contemporary culture. VOGUE is the ultimate image-maker. Before it's in style, it's 
in VOGUE. ” ①[3]又对这一定位从各个角度进行多次重申。指出“由于 VOGUE
在国际时尚界拥有巨大势力，所以中文版可以从全世界调配一流的造型师、摄影
师、化妆师来执行。张宇为此付出的代价也十分不菲，她说，光是拍摄封面的一




                                                        
① 译文为：该杂志制定时尚的规则并将这种规则推进到极致。读者们无不将 VOGUE 视为时尚、美、当代
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同行的购买、读者刚开始的好奇、有礼品赠送以及在出刊上打时间差，这些
因素都为 VOGUE 创刊号销售量冲破 30 万大关的战绩提供了客观的有利条件。有
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二、涉及 VOGUE 的其他相关资讯 
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